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STATISTALK The dynamics of the Indian television industry
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A huge proportion of Indians (86 per cent) General entertainment The television industry is set
have only CRT television sets; channels (GEC) and movie to grow at a compunded annual
LED/LCD/Plasma TVs are a lot fewer channels dominate viewership = rate of 9.8 per cent over CY16-20
Type of television sets Indians love their television soap operas, = There is a healthy mix (60:40) of distribution
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CRT: Cathode ray tube  CY: Calendar year
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